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ExECUTIVE SUMMARy

In 2006, members of the Joint Task Force for Family Readiness Education on Deployments and the 
Department of Defense (DoD) Deployment Health Risk Communication Working Group implemented 
a worldwide Customer Feedback Initiative (CFI) to acquire important information related to the 
development and dissemination of deployment-related information to Service members and their 
families. This CFI report provides feedback from Service members and their families, Command leaders, 
and family support and medical personnel answering two fundamental questions: “What kind of 
deployment-related information do Service members and their families need during the deployment cycle?” 
and “How do they prefer to receive deployment support information?”

The information for the 2006 CFI was captured during a series of focus groups consisting of representatives 
from all Military Services, spouses and parents of Service members. Inputs from 16 locations were 
evaluated, including six Army, four Air Force, four Navy/Marine Corps, and two National Guard Bureau 
sites. The 291 participants included Active Duty, National Guard and Reserve officers, enlisted, and family 
members from 42 on-site focus groups, one mail-in group, and one conference call group. 

The CFI identified five recurring deployment support needs: 

More deployment preparation and reintegration information and support h

More mental health services and emotional support materials h

Better communication between Commands, Service members and families h

Quicker and easier access to local and regional information h

Expanded emphasis on preventive medicine education related to deployment h

This report includes recommendations for improving the Deployment Health and Family Readiness 
Library, http://deploymenthealthlibrary.fhp.osd.mil, deployment-related information and delivery, 
and sustaining the feedback process. A more fully integrated support system to share deployment 
information, resources and success stories is essential for the well-being of deployed Service members 
and their families. Special outreach and training materials are required for Commanders and Commands, 
the National Guard, Reserve Component, and parents of deployed Service members to satisfy their 
unique needs.

ExECUTIVE SUMMARy
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I. BACKgROUND

In July 2004, the National Military Family Association (NMFA) published a report entitled Serving the 
Home Front: An Analysis of Military Family Support from September 11, 2001 through March 31, 2004. This 
report provided a snapshot of deployment support for Military Service members and their families from 
September 11, 2001, through the first eighteen months of the Global War on Terror (GWOT). In late 2004, 
NMFA conducted a follow-on Return and Reunion Survey on its Web site (http://www.nmfa.org), which 
indicated a need for further input from Military Service members and families regarding the effects of 
multiple and extended deployments. 

In August 2004, a parallel effort by the Office of the Assistant Secretary of Defense (Health Affairs) 
(OASD [HA])/ Force Health Protection and Readiness (FHP&R) established the Deployment Health Risk 
Communication Working Group (DHRCWG). The purpose of the DHRCWG was to develop more consistent 
information across the Military Services regarding deployment-related exposures and emerging health 
concerns throughout the cycles of deployment. A primary task of DHRCWG is to acquire, develop and 
provide fact sheets, deployment support materials and links to peer-reviewed, accurate, and validated 
information about deployment health issues to three specific audiences: Service and family members, 
Commanders, and clinicians. DHRCWG subsequently established the online Department of Defense 
(DoD) Deployment Health Library (http://DeploymentHealthLibrary.fhp.osd.mil) to provide access to a 
collection of Service deployment health-related support materials.

Using lessons learned from NMFA’s online Return and Reunion Survey, NMFA published a second report 
in 2005 entitled, the National Military Family Association Report on the Cycles of Deployment Survey: An 
Analysis of Survey Responses from April-September 2005. Seventy percent of respondents offered comments 
and personal stories regarding their deployment experiences. This report concludes “Commanders, 
rear detachment/rear party personnel, family center staff, chaplains, and family readiness volunteers must 
continually devise innovative ways to reach out to families, gauging what they need and meeting those 
needs. A consistent level of resources is crucial in giving them the flexibility to create the comprehensive, 
response support system families need in order to succeed in the face of repeated deployments.” 

During the spring of 2005, DHRCWG added mental health and family readiness information to its 
online Library at the request of the Joint Task Force for Family Readiness Education on Deployments 
(JTF FRED). JTF FRED member organizations include the DoD Office of Military Community and Family 
Policy; DoD Office of Reserve Affairs; Army, Navy, Marine Corps, Air Force, and Coast Guard family 
programs; United States Army Center for Health Promotion and Preventive Medicine (USACHPPM); 
Naval Medical Center San Diego; Military OneSource; National Guard Bureau; and the NMFA. The name 
of the library changed to reflect its broader focus: Deployment Health and Family Readiness Library, at 
http://DeploymentHealthLibrary.fhp.osd.mil.

I. BACKgROUND
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During their first year of operations, JTF FRED and DHRCWG made a strong commitment to establish an 
ongoing dialog with Service and family members, Commanders, medical clinicians and family readiness 
service providers for the purpose of monitoring the evolving deployment support informational needs 
of these target audiences. The importance of directly asking Military members and their families what 
they need for help with deployment issues on an ongoing basis is well-established. 

II. 2006 CUSTOMER FEEDBACK INITIATIVE

With the help of JTF FRED member organizations, JTF FRED launched a worldwide Customer Feedback 
Initiative (CFI) in the summer of 2006. The main purpose of the CFI Initiative (Phase I) was to establish 
ongoing dialog with Service members and their families in a deployment status. This 2006 CFI Report 
will be used to improve the Deployment Health and Family Readiness Library, and to communicate with 
those who provide deployment support information and support services throughout the DoD. Phase II 
(proposed for 2008) will focus on establishing dialog with deploying Commanders, medical clinicians, 
and family readiness service providers. The CFI reports will be used to capture deployment support 
needs and recommendations expressed through ongoing and expanding dialogue.

III. METhODOlOgy

Using focus group methodology and materials, the CFI Initiative (Phase I) asked Service and family 
members three basic questions (see full questionnaire at Appendix 1):

1. What do Service and family members need during deployments and redeployments?

2. What preferences do Service and family members have for receiving deployment information and 
support?

3. What do Service and family members think about the Deployment Health and Family Readiness 
Library and its content?

To answer these questions, the Military Services selected 16 focus group locations and provided on-site 
group facilitators to capture customer feedback data. Service and family members (291) participated in 
42 focus groups worldwide. Focus group participants included males and females, E-1 through 0-6 pay 
grades, Active Duty, National Guard and Reserve Components, spouses, and parents. Some participants 
served in more than one Service and/or had prior Military Service experience but were not currently in 
the Service. 

II. 2006 CUSTOMER FEEDBACK INITIATIVE

III. METhODOlOgy

Site locations were selected on a voluntary basis. Extensive efforts were made to include a broad range of 
deploying Commands to include installations across the United States, those that are forward deployed, 
and those from overseas Pacific and European Commands:

 6 Army locations: Camp Zama, Japan; the DoD Force Health Protection Conference 
in Albuquerque, New Mexico; Fort Jackson, South Carolina; Fort 
Monroe, Virginia; Fort Lewis, Washington; and Fort Bragg, North 
Carolina

 4 Navy/Marine Corps locations: San Diego Naval Station, California; Camp Pendleton, California; 
Miramar Marine Corps Air Station, California; and Murphy 
Canyon, California

 4 Air Force locations: Lakenheath Royal Air Force Base, United Kingdom; Eglin 
Air Force Base, Florida; Offutt Air Force Base, Nebraska; and 
Charleston Air Force Base, South Carolina

 2 National Guard locations: Philadelphia, Pennsylvania; and Fort Belvoir, Virginia

The focus groups demographic data (see Appendix 2) were analyzed by FHP&R. The USACHPPM and the 
Office of Military Community and Family Policy (MC&FP) provided a focus group questionnaire (Appendix 
1) and demographics questionnaire (Attachment 8), training materials, and a focus group tool kit to help 
on-site facilitators recruit and capture data from focus group participants (see Appendix 3).
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IV. FINDINgS

The 2006 CFI (Phase I) findings were produced using qualitative analysis techniques. Overall, the 
findings confirm that the deployment support needs identified by NMFA in 2004 and 2005 remain valid. 
However, the findings in this report expand on what is known about deployment support needs during 
the Global War on Terrorism, particularly in an environment where communication technologies are 
rapidly converging to form new integrated and participatory social media. 

Following is a summary of the focus group results in key topic areas. Results include the combined 
feedback from all focus group participants. The results were not analyzed by demographic categories, 
although some generational differences are noted. As often as possible, data was captured and reported 
in the participants’ own words.

“In-person contact is very important—Life is complicated. A few links is not a 
solution. You need information and personal assistance.” 

Deployment Support Needs 

The Service and family members, especially those new to the Military and new to deployments, asked 
for information and assistance in the following areas: 

Improved communications between the local Command, Service members, and families h

Family support  h

Child care resources h

Deployment cycle information h

Emergency contact information h

Help dealing with the emotional aspects of deployment h

Financial assistance h

Health issues for Service members while deployed h

Information about Identification (ID) cards h

Legal assistance h

Medical services h

Mental health services h

IV. FINDINgS
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Communication Preferences

Military Service members and their families prefer to receive information about the deployment and 
status of deployed members from their Service member’s local Command and in person from people 
they trust. They said it would be helpful if there were:

In-person gatherings with Command leaders, spouse leaders, and families h

Regular phone contacts from Command leaders and Command representatives h

A spouse advocate – a central referral point for spouse-related information h

Strong Family Readiness Groups and yellow-ribbon (installation or regional) support groups for  h
mutual support

An active Web-based message board for spouses/families/friends h

A Military spouse portal on the Internet h

Outreach contacts for parents, significant others, and National Guard and Reserve Component  h
family members

Regular visual/video contacts with deployed Service members h

Email to and from deployed Service members h

“A Family Guide for Military Deployments” brochure h

Community resource guides (e.g., installation, regional, Command unit and Military Service-specific  h
deployment information)

eNewsletters and hard copy newsletters h

Hardcopy resources sent by “snail mail” to put into “Battle Book” notebooks for reference purposes h

Electronic copies of support materials to email friends and family h

Service members and families want installation support personnel at base agencies to understand the 
importance of helping spouses and children, helping them feel welcome and not forgotten while the 
Service member is deployed. Many families are not connected to the Command. They need a place to 
“check in” on a regular basis, a place where they can feel comfortable asking for help if needed. 

“As long as things are okay, we don’t need to look at Web sites.” 

Generational differences became apparent during discussion of media preferences for receiving 
information. A number of older individuals said, “As long as things are Okay, we don’t need to look at Web 
sites.” Younger Service and family members prefer using the Internet and handheld devices to seek, send, 

share and store information. They particularly like to have information “pushed electronically” to them. A 
multi-media outreach effort is needed to span the different age groups of stay-behind families.

Comfort Using the Internet

Focus group facilitators asked participants how comfortable they were with using the Internet and found 
that 50percent of respondents are comfortable using the Internet; 40percent are somewhat comfortable; 
and 10percent are uncomfortable. The lack of comfort with the Internet appeared predominantly with 
older participants.

Spouses say,. “We sites need to be recommended by someone you trust; 
otherwise spouses won’t find out about them or give them credibility” 

What Makes a Web site Useful or Hard to Use?

The Service and family members said that effective Web sites are those that have:

Everything you need on one Web site, but not too much information  h

Direct links to good resources h

A phone number of someone you can call if you need additional help h

A good search engine h

Content written in “plain English and plain Spanish” h

The participants said Web sites are hard to use if:

Uniform Resource Locator (URL) is too long to remember h

Unsure if the Web site is official and a reliable source h

Has firewalls and log-in requirements h

Has too many topics h

Too many words and acronyms h

Requires too much searching h

Outdated information h

Disorganized information h

Links that don’t work h

Looks too intimidating h



8   Deployment Resources for Servicemembers and Their Families 2006 Customer Feedback Initiative   9

Web site Preferences

The Service members and their families trust their chain-of-Command Web sites as their number one 
source of information. They are loyal to these sites but also have additional “favorites,” including those 
related to medical and family support. Large commercial search engines are heavily used. With the 
exception of a strong preference for unit- or Command-sponsored Web sites, the Web sites are not listed 
in a particular order or priority.

Command Sponsored Web sites:

 Garrison/Installation Web sites:

Fort Bragg: 1. http://www.bragg.army.mil

Offutt Homepage: 2. http://www.offutt.af.mil

Offutt Enlisted Spouses Club: 3. http://www.OffuttEnlistedSpousesClub.com/worldwide.html 

Army Community Services (ACS) Web sites at the garrison level4. 

 Major Command Web sites:

5th Corps: 1. http://www.vcorps.army.mil

USAREUR Blue Box (G-1 Web site): 2. http://www.per.hqusareur.army.mil/bluebox/resources.htm

USAREUR Post Reintegration Community Resource Guide Web site: 3. http://www.per.hqusareur.
army.mil/postreintegration

 Health Promotions Web sites:

USACHPPM (U.S. Army Center for Health Promotion & Preventive Medicine):  1. 
http://chppm-www.apgea.army.mil

Hooah4Health: 2. http://www.hooah4health.com

Commercial Web sites:

CNN: 1. http://www.cnn.com

Google:  2. http://www.google.com

Military.com (respondents noted 3. “They push good information to you.”):  http://www.Military.com

Yahoo:  4. http://www.yahoo.com

Family Support Web sites:

AFCrossRoads: 1. http://www.afcrossroads.com

ArmyFamiliesOnline:  2. 
http://www.ArmyFamiliesOnline.org

Army MWR Web site: 3. http://www.armymwr.com

Marine Corps Community Services (MCCS): 4. http://www.usmc-mccs.org

MyArmyLifeToo: 5. http://www.MyArmyLifeToo.com

Navy LIFELines: 6. http://www.lifelines.navy.mil

Government Web sites:

Department of Veterans Affairs:  1. http://www.va.gov

Federal Government’s Web Portal: 2. http://www.USA.gov

U.S. and State Government Web site3. 

Large Military Web Portals:

Army Knowledge Online (AKO): 1. http://www.army.mil/ako

Defense Finance and Accounting Service (DFAS): 2. http://www.dfas.mil

SITES (migrated to MilitaryINSTALLATIONS and Plan My Move): 3. 
http://www.Militaryinstallations.dod.mil/ismart/MHF-MI

Military OneSource (a.k.a. Army OneSource):  4. 
http://www.MilitaryOneSource.com

MyPAY.gov: 5. https://mypay.dfas.mil/mypay.aspx

Medical Web sites:

Navy Medical Center San Diego: 1. http://www-nmcsd.med.navy.mil

TRICARE: 2. http://www.tricare.mil

TRIWEST: 3. http://www.tricare.mil/westTSC

Military-Related Associations:

Military Officers Association of America (MOAA): 1. http://www.moaa.org

National Military Family Association (NMFA): 2. http://www.nmfa.org

Reserve Officers Association (ROA): 3. http://www.roa.org
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Experience with the Deployment Health and Family Readiness Library

Nearly all focus group members were viewing the Deployment Health and Family Readiness Library and 
sample content materials for the first time. A public awareness marketing campaign is clearly needed 
for the library.

“Awesome!” “I’ve been all over the site. It’s great!”  
“I printed off as much as I could from the site and put it in a book.”  

“What we really need is resources! Give us guides, handbooks, indexes, links.” 
 “Very resourceful!” “Easy to use.”

“Too much information on one page. It’s daunting to spouses.”  
“Looks like it is for professionals, not for the average family member.”  

“Scary medical information … I thought this site was for family readiness.  
It seems to be more for soldier readiness.”

Detailed findings and specific recommendations from focus group participants are available in 
Appendix 4. This detailed information may be useful for Command leaders, action officers, and policy 
makers to address deployment-related concerns, and to facilitate the development of appropriate 
messages and communication products locally. The intention of JTF FRED and DHRCWG is to share 
detailed findings from this Phase I effort with those who provide deployment support, in the hope of 
minimizing gaps in information and integration of deployment support services throughout the DoD.
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V. CONClUSIONS

Overall, focus group participants said online information is greatly needed and appreciated, but it is not 
enough. Service and family members need regular contact with their Command leaders and spouse care 
coordinators as well as each other for mutual support and mentoring. An integrated system of support 
in which Commands, Family Readiness Groups, service providers and Service and family members can 
connect for the purpose of sharing information, resources and success stories is essential for the well-
being of deployed Service members and their stay-behind families. Special outreach is required for 
National Guard, Reserve Component, and parents of deployed Service members.

“This is our first deployment and at this time  
I don’t know what I’ll need!”

A number of recurring themes regarding unmet deployment needs emerged as focus group members 
throughout the Military Services made similar comments, requests and recommendations. Additional 
details and representative quotations from group participants can be found in Appendix 4.

THEME 1: Need for More Deployment Preparation and Reintegration Information and Support 

Service and family members know that deployment experiences will change them as individuals, 
couples and families. They need information and assistance in preparing for these changes. They are 
concerned about re-negotiating roles and responsibilities once the Service member comes home. They 
need emotional support and stress management skills throughout the cycles of deployment. 

Ongoing contact with the Command is essential for the well-being of Service and family members. 
Spouses expressed the need for a place to check in for mentoring, support and assistance when help is 
needed. 

“Would prefer a centralized place for all information  
related to spouse issues and deployments.” 

Outreach to young isolated spouses, parents of Service members, significant others, child care 
providers of single Service member’s children, and the National Guard and Reserve Component needs 
improvement. Outreach efforts focused toward these groups would likely increase awareness and 
understanding of the deployment cycle as well as enhance connectedness between Command and the 
deployed Service member.

V. CONClUSIONS
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Stay-behind families need up-to-date local community resource guides with points-of-contact for 
help when needed. Strong Family Readiness Groups, Yellow Ribbon Rooms where families can stay 
in touch with deployed Service members via the Internet and a Web-cam, and spouse advocates (or 
care coordinators) were frequently requested to help keep families engaged throughout the cycles of 
deployment.

THEME 2: Need for More Mental Health Services and Emotional Support Materials 

Service members and families alike want to know if their emotions are normal and if not, when, how 
and where to seek help. Spouses want their Command leaders to acknowledge their pain, sacrifices, and 
contributions. Family members report a lack of information about mental health services for spouses, 
and a significant lack of support resources for children. Although respondents were generally aware 
of Military OneSource, they did not know what family resources were available through this site or 
elsewhere. 

“Give me true stories about Service members and families  
who have successfully coped with deployment stress” …  

“testimonials, real answers and solutions.”

Service members and their families want confidential ways to self-assess as well as confidential 
assistance if needed. Some participants expressed concerns and fear about the stigma associated with 
seeking help, especially for Service members, despite a DoD-wide effort to de-stigmatize mental health 
support. 

Service members and their families need more than a Web site or professional counselor. They want to 
talk to someone with deployment experience. They want to see and hear from those who have gone 
through deployments successfully. They believe testimonials and talking about real problems and real 
solutions will help. They need validation that they are Okay, even though they are highly stressed, angry 
and afraid.

“All information on the web is useful for the Guard and Reserve!”

Focus group participants from the National Guard and Reserve Component expressed a strong desire for 
the Command to improve the way they inform their Service members and families about deployment 
support and mental health services, since most of these families do not live on or near a Military base. 
An important suggestion from National Guard and Reserve Component members and families is to 

have a “primary care manager for deployments,” similar to primary care managers for healthcare – one 
person dedicated to being that resource link, someone they can reach out to and receive guidance 
from. Several respondents called such a person a “spouse advocate” or “care coordinator.”

THEME 3: Need for Better Communication between Commands, Service Members, and Families

Service members and their families shared that they do not want Command leaders to assume they can 
handle deployments alone just because they have gone through deployments before. Since September 
11, 2001, deployments are different. Deployments have become longer, more dangerous, and occur 
back-to-back more frequently.

“Every deployment is different. They do not get easier.  
You still need help even if you’ve gone through deployments before.  

As we master old issues, new ones come up.  
Don’t assume we can handle it.”

Service members and families want their Command leaders to understand their pain and emotions, and 
to appreciate and acknowledge their contributions. They are looking to their Commands as the primary 
source of trusted information and support services. 

Enlisted and officer families need regular communications with Command leaders, stay-behind or rear 
detachment personnel, Command volunteers and their Service member. They want to constantly have 
access to the status of Command activities, deployment schedules, and health and welfare issues for 
their loved ones. They also recognize the need for operational security, and want more information in 
that regard so they can stay connected yet still comply with necessary security parameters. 

“Use of the Internet has made separations easier due to increased  
communication possibilities.”

Parents of Service members and significant others are frequently left out of the loop, yet these individuals 
are frequently the ones who take care of single Service members’ children, personal finances, taxes, and 
personal property. Special efforts are required to reach these individuals since their contact information 
is not typically on family member rosters and most do not live on or near Military bases.

Some family members showed interest in receiving the same deployment information that is given 
to Service members, so they can be more confident and prepared to live alone for the duration of the 
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deployment. Specifically, they wanted reassurance that the Service member has taken care of all the 
legal and financial responsibilities for the stay-behind family members. 

In today’s changing deployment environment, it would be of value if the Command leaders, volunteers 
and families had accurate emergency point-of-contact information and guidance regarding the casualty 
notification process so they can be prepared.

THEME 4: Need for Quicker and Easier Access to Local and Regional Information

General deployment information is a valuable starting place, but what families communicated as 
particularly valuable is local and regional information. Children of deployed Service members often need 
help coping with the absence of their parents, but few resources are available. Spouses do not know 
where to go for support information and services, specifically for children (e.g., the Naval Medical Center 
San Diego, CA, http://www.nmcsd.med.navy.mil/ or the www.MilitaryStudent.dod.mil Web site). Some 
were aware of Military OneSource resources [1-800-342-9647 (Continental U.S.) or 1-800-3429-6477 
(Outside Continental U.S.); http://www.MilitaryOneSource.com ]. Spouses need individual problem 
solving assistance with identification cards, pay, allotments, and benefits. Spouses need help with taxes, 
legal matters and finances. 

“These are the good Web sites … but they are not enough.” 

Family members need better access to high quality medical care within the Military and civilian 
communities, especially specialty care, pregnancy, pre-natal, nurse advice and new parenting support. 
Spouses need well- and sick-baby advice, and vaccination schedule information. Several spouses said 
new parents get very stressed when the Service member is not there to help make decisions about a 
sick baby. Spouses need better access to affordable child care, especially hourly care. Many spouses 
have to quit their jobs due to lack of affordable child care.

THEME 5: Need for Expanded Emphasis on Preventive Medicine Education Related to Deployment 

Interest in health issues increases as Service members move through the cycles of deployment. Once 
Service members are in theater and see stagnant water and bugs, their interest goes up. Service members 
and medical clinicians with deployment experience say these are the primary medical concerns of 
Service members deployed in 2006:

Heat injury prevention h

DEET h

Dust h

Hand hygiene h

Side effects of vaccines (e.g., smallpox, anthrax, other Military vaccines) h

Pre- and post-deployment coping (predominantly Active Duty mothers) h

Safety issues  h

Sports injuries prevention h

Sexual assault prevention and sexually transmitted diseases (Command leaders want briefings for  h
their Service members)

Service members and clinicians say the online Deployment Health and Family Readiness Library will 
be especially helpful to individual augmentees who might not have access to all of the briefings by 
the Command units. Spouses say deployment health information is scary and they do not want their 
children to be exposed to this information. Many family members are not aware of the health risks of 
deployment but they do want their Service member to have online access to this type information. 

Service and family members are aware of the safety risks of deployment and potential for severe injuries. 
They say Commands need to do a better job of capturing family member emergency point-of-contact 
information and providing casualty notification process guidance to families.
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VI. RECOMMENDATIONS

1. Share this 2006 Customer Feedback Initiative (CFI) Report widely. 

Post the CFI Report on the Deployment Health and Family Readiness Library Web site for A. 
public access and promote cross-linking by Web masters serving Military audiences.

Provide copies of this report to DoD senior leadership and family support personnel B. 
providing deployment information (family readiness and health) to Service members and 
their families. Encourage sharing of model materials which address emerging deployment 
support needs.

2. Develop training materials for Commanders and Commands on preparing and supporting 
families before, during and after deployments. 

3. Institutionalize the CFI process by continuing and expanding dialogue between partner 
organizations and target audiences.

Conduct Deployment Health and Family Readiness Library usability testing on an ongoing A. 
basis.

Seek regular feedback from key audience groups: Service members, families, Command B. 
leaders, medical clinicians, family readiness service providers, and relevant veterans and 
human service organizations.

Implement the online ForeSEE survey tool on Web sites containing family readiness and C. 
deployment support information (beyond the Deployment Health and Family Readiness 
Library which has already instituted this tool) to capture random sample customer feedback 
and continuously improve deployment information.

Embed a suggestions link into online deployment support materials that will allow users D. 
to provide feedback directly to content owners and developers.

4. Compare CFI Report findings and recommendations with current Deployment Health and 
Family Readiness Library Web site design, functionality and content holdings. Make needed 
improvements.

Identify gaps and opportunities for improvement in the Deployment Health and Family A. 
Readiness Library and its content. At a minimum, address usability issues and fill content 
gaps.

Enrich and improve the Deployment Health and Family Readiness Library by seeking B. 
more Command level Web site URLs, information and model materials and by developing 
information and marketing partnerships with Military Commands.

VI. RECOMMENDATIONS
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Frequently update and add new content to the Deployment Health and Family Readiness C. 
Library.

Post D. “last date modified/updated” on the front page of the Library site and on DHRCWG and 
JTF FRED produced materials.

5. Develop a ListServ of family members from across the Military Services willing to provide 
ongoing feedback to JTF FRED regarding the Deployment Health and Family Readiness Library 
and its content holdings. 

6. Implement a comprehensive marketing and communication plan that promotes integrated 
deployment support programs and proactively reaches out to Active Duty, National Guard and 
Reserve Components and their families, including parents and significant others. 

Incorporate social media/social networking strategies.A. 

Work with webmasters of frequently used, customer preferred Web sites to market the B. 
Deployment Health and Family Readiness Library.
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Appendix 3. Focus group Methodology and Materials
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